MKT389 202330 Additional Assignment
Value: 30 marks - Pass/Fail
Due date: 8 September 2023
Length: 2,000 words
Submit by email to FOBJBS-Subject-Admin@csu.edu.au  (include your name and CSU student number, and ‘MKT389 AA’ in the email subject line)
Task:
You have been contracted by Air China to help them understand more about who their customers are, their current business strategies, and how they can address their key challenges. They have asked you to provide them with a report of your findings and recommendations. 

a) Read ‘Air China – The Quintessential Chinese Brand’
b) Undertake a comprehensive analysis of Air China’s market segments in China. Include in the analysis details of the following (approx 600-700 words):
· what target market segments does this brand target: who are the buyers and potential buyers? 
· what type of value are the customers seeking/buying? 
· what is the positioning strategy of Air China?
c) Analyse Air China’s strategies for creating, communicating and delivering value to their target markets in China. Comment on the appropriateness of current strategies, including: product strategies, brand management and integrated marketing communication strategies, customer engagement and relationship building strategies, distribution strategies, customer touchpoints (pre-purchase, purchase, post-purchase touchpoints) (approx 800 - 900).

d) Choose one of the key challenges identified on pages 4 to 5 in the case study and discuss how Air China can implement the suggested recommendation (200 words)

Use theory and concepts from the textbook as a starting point, and use points from the case to help answer your question.
Structure:
· Cover page (include subject name and assignment title, your name, csu student number, word count and due date)
· Executive Summary (approx 200-300 words)
· Table of Contents
· Introduction (approx 150-250 words)
· Analysis of Air China’s market segments (approx 300 words)
· Analysis of Air China’s strategies for creating, communicating and delivering value to their target markets in China (approx 900 words)
· Discussion on how Air China can implement the recommendation in one key challenge (200 words)
· Conclusion (approx 150-250 words) 
· Reference List
Other Information and hints
· Use a minimum of (10) reference sources
· ALL texts must be of academic standard, such as a journal article, text book, text book chapter or conference paper proceeding. Assess the quality of content in web sources very carefully. In general, website references are unlikely to provide reliable, researched information suitable for this task.
· Do not reference Wikipedia as this is an unreliable source.
· Use in-text citations to identify other people’s ideas and words. These in-text citations must follow the APA (7th ed.) referencing style.
· Quotes must be in quotation marks and the in-text citation must include the page number.
· The assessment task should be your own original work. This assessment task will be put through TurnItIn to identify plagiarism.
Report requirements
· This assignment is to be completed in report format. Include a cover page, table of contents, introduction, body paragraphs, conclusion and reference list.
· 1.5 line spacing, 12 point font. Use headings, subheadings and diagrams as necessary.
· Resources and information relating to writing essays can be found at: http://student.csu.edu.au/study/guidesandtips/writing-at-uni 
Marking criteria MKT389 202330 Additional Assignment

	Criteria
	High Distinction (HD), Distinction (DI), 
Credit (CR) and Pass (PS)
	Fail (FL)

	Sources of information are credible, acknowledged, traceable and the student's own work.
	At least ten (10) in-text citations and a reference list to verifiable, credible, and traceable English sources in the body of the report.
	The report does not include at least ten (10) in-text citations and a reference list of traceable, credible English* sources in the body of the report. This assessment will not be read and will receive 0 marks.


*The use of some Chinese sources will be accepted for data sources when the case study is focused on a company or industry based in China. English sources will be expected for discussion of theory/concepts


	Criteria 
	Mark 
	High Distinction 85-100%
	Distinction 75-84%
	Credit 65-74%
	Pass   50 -64%
	Fail 0-49%

	Comprehensive analysis of a brand's market segments and customer's buyer behaviour
6 marks
	
	Demonstrates superior ability to apply and analyse concepts of market segmentation, targeting and consumer behaviour to a brand. Report demonstrates extensive research with at least 5 in-text references in this section, and comprehensive analysis of chosen brand's target markets.
	Demonstrates strong ability to apply and analyse concepts of market segmentation, targeting and consumer behaviour to a brand. Report shows ample research with at least 4 in-text references in this section and comprehensive analysis of chosen brand's target markets.
	Demonstrates adequate ability to apply and analyse concepts of market segmentation, targeting and consumer behaviour to a brand.  Report shows adequate research with at least 3 in-text references in this section and sufficient analysis of chosen brand's target markets.
	Demonstrates basic ability to apply and analyse concepts of market segmentation, targeting and consumer behaviour to a brand. Report shows superficial level research with at-least 2 in-text references in this section, and basic analysis of chosen brand's target markets.
	Does not demonstrate ability to apply and analyse concepts of market segmentation, targeting and consumer behaviour to a brand. Does not demonstrate ability to undertake research or analyse the target markets of chosen brand.
<3 marks

	Comprehensive analysis of chosen brand's strategies to create, communicate and deliver value to target customers, and consideration of the appropriateness of those strategies for satisfying target customers.

10 marks
	
	Demonstrates superior ability to analyse the customer value creation mix strategies of a brand, and analyse the appropriateness of those strategies for satisfying target customers. Discussion includes:
- product strategies,
- brand management and integrated marketing communication strategies,
- customer engagement and relationship building strategies,
- distribution strategies,
- customer touchpoints (pre-purchase, purchase, post-purchase touchpoints).
Report demonstrates extensive research with at least 5 in-text references in this section, and superior ability to synthesize information from a range of sources.

	Demonstrates strong ability to analyse the customer value creation mix strategies of a brand, and analyse the appropriateness of those strategies for satisfying target customers. Discussion includes:
- product strategies,
- brand management and integrated marketing communication strategies,
- customer engagement and relationship building strategies,
- distribution strategies,
- customer touchpoints (pre-purchase, purchase, post-purchase touchpoints).

	Demonstrates adequate ability to analyse the customer value creation mix strategies of a brand, and analyse the appropriateness of those strategies for satisfying target customers.
Discussion includes:
- product strategies,
- brand management and integrated marketing communication strategies,
- customer engagement and relationship building strategies,
- distribution strategies,
- customer touchpoints (pre-purchase, purchase, post-purchase touchpoints).

	Demonstrates basic ability to analyse the customer value creation mix strategies of a brand, and analyse the appropriateness of those strategies for satisfying target customers.
Discussion includes most of the following but missing one or two:
- product strategies,
- brand management and integrated marketing communication strategies,
- customer engagement and relationship building strategies,
- distribution strategies,
- customer touchpoints (pre-purchase, purchase, post-purchase touchpoints).
Report shows superficial level research
	Does not demonstrate ability to analyse the customer value creation mix strategies of a brand, or analyse the appropriateness of those strategies for satisfying target customers.
Discussion is missing three or more of the following aspects:
- product strategies,
- brand management and integrated marketing communication strategies,
- customer engagement and relationship building strategies,
- distribution strategies,
- customer touchpoints (pre-purchase, purchase, post-purchase touchpoints).
Does not demonstrate ability to undertake research.
<5 marks


	Discussion on how Air China can implement the recommendation in one key challenge
6 marks
	 
	Discussion is comprehensive and shows superior ability to identify how Air China can implement the recommendation
	Discussion is detailed and includes many discussion points on how Air China can implement the recommendation
	Discussion is adequate and shows good ability to to identify how Air China can implement the recommendation. May be lacking detail.
	Discussion is basic and includes some points on how Air China can implement the recommendation. May be some mistakes.

 
	Discussion is incorrect, incomplete or is not included. 
<3 marks

	Professional Presentation: Appropriate report structure, including executive summary, introduction, conclusion
4 marks
	 
	Writing style is clear and academic. A report format has been used and is well structured. Professional standard of presentation, good layout and use of headings.

	Writing style is generally clear and academic. Professional standard of presentation, good layout and use of headings.  
 
	Writing style is acceptable but with moderate issues. Report format has been used. 

	Writing style needs further attention. Report format has been used but not written for the intended audience.
 
	Presentation is informal or unprofessional. Limited use of formatting such as heading.

<2 marks
 

	Academic writing (including grammar, spelling & punctuation) and referencing.
4 marks
	 
	Written material is presented with no spelling, grammatical, or punctuation errors AND referencing demonstrates academic integrity.
All sources are traceable and acknowledged with in-text citations and a reference list entry which is formatted consistently in APA 7th ed. style. The URL is provided for online sources.
	Written material is presented with minor spelling, grammatical, or punctuation errors AND referencing demonstrates academic integrity.
All sources are traceable and acknowledged with in-text citations and a reference list entry which is formatted consistently, although there are a few minor errors in APA 7th ed. style. The URL is provided for online sources.
	Written material is presented with some spelling, grammatical, or punctuation errors however they do not affect meaning AND referencing demonstrates academic integrity.
All sources are traceable and acknowledged with in-text citations and a reference list entry which is formatted consistently, although there are frequent minor errors in APA 7th ed. style. The URL is provided for online sources.
	Written material is presented with frequent spelling, grammatical, or punctuation errors that have some effect on meaning AND referencing demonstrates academic integrity.
All sources are traceable and acknowledged with in-text citations and a reference list entry which is formatted in APA 7th ed. style but contain frequent errors. The URL is provided for online sources.

	Written material is presented with frequent spelling, grammatical, and punctuation errors that affect meaning AND referencing demonstrates lapses in academic integrity.
Sources are not always acknowledged with in-text citations and/or a reference list entry; and/or formatting is not at all consistent with APA 7th ed. style; and/or formatting errors impact the traceability of the source.

	TOTAL
30 marks
	
	Comments:
 
 
 
 



Please note: Assignments which do not include referencing (both in-text referencing and a Reference List) will receive 0/30. 


