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Introduction to the course

Topic | Foundations of Marketing

Topic 2 Marketing Environment Analysis

Topic 3 Consumer Behavior
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Tapic 4 Business Buying Behavior

Open course II

Topic 5 Segmentation, Targeting and Positioning  Part3-CH7
f g geung 8

Topic 6 Marketing Mix: Product
Open course 11

Topic 7 Marketing Mix: Price

Topic 8 Marketing Mix: Promotion
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Topic 9 Marketing Mix: Place

Topic 10 Services Marketing Mix

Presentation
Online Final Examination
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FEAES
Video 1.1-1.7
CHI-TEST/Video 2.1-2.5
CH2-TEST/Video3.1-3.8
CH3-TEST/Review C1N

Videod.1-4.4
CH4-TEST/ Review CH2-CH3
Videos.1-5.3

CH5-TEST/Video6.1-6.7
CH6-TEST/ Review CH4-CHS

Video7.1-7.3/Review CH6

CH7-TEST/ Video8.1-8.5
CHB-TEST/Review CH7-CH8

Video9.1-9.6

CH9-TEST/Videol0.1-10.2

CHI0-TEST/ Review CH9-CHI10
Assessment item 3- Understanding Consumers, Segmentation & Targeting
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